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Overview and Key Topics

Attendees at the annual Spring Lunch, held at the luxurious Ivy Club in London, indulged in five delicious

courses while discussing effective customer acquisition and retention strategies. IMRG presented data

revealing significant Year-on-Year declines across several categories in 2023, underscoring the necessity for

retailers to refine their strategies to achieve growth in 2024. The event revolved around customer acquisition

and retention, two crucial focus areas for the year.
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